
 
SPORTS DAY 

 

On the last day of term, just before we had a break for Songkran, 
the children from Octopus and Turtle classes set off on the epic 

walk all the way to Phra-Ae Park for our annual sports day. 

 

On yet another blisteringly hot afternoon, the two classes relocated to 
the park armed only with plenty of energy and an intention to have 
fun. This year, the children were split into mixed age and gender team 
groups. They competed in a range of events, including swimming, 
running, egg and spoon race and even that famous traditional local 
sport of ‘flip flop flinging’! Just watching the long distance race of 
750m in that heat made me exhausted. 

After many hard-fought and highly entertaining events, we arrived at a 
winning team. Congratulations go to the Eagles team.  

The children of GVS should be proud of their excellent attitude, com-
petitive spirit and sporting nature. Well done to everyone involved and 
thank you to parents for their great support.  
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MARVELLOUS MATHEMATICIANS 

Blast Off certificate winners are: 

Turtle Class : Soufian, Louis. 

Octopus Class : Maisy, Ruangkow, Omsin, Patty, Aim 
and Anda. 

 

 SUPERSTARS  

Friday 28th April 

Turtle Class 

Louis and Laia for some 
excellent writing. 

Octopus Class 

Anda for his great  
enthusiasm. 

Starfish Class 

Nammon for model  
behaviour. 

 

SUPERSTARS  

Friday 21st April 

Turtle Class 

Ali for always working hard. 
Octopus Class 

TJ for positive attitude to 
school. 

Starfish Class 

Itim for being a good 
leader. 

 

Important Dates 

Monday 1st May 

School closed—Public Holiday 

Thursday 4th May 

Mad Hatter’s Tea Party 

Friday 5th May 

School closed—Public Holiday 

Wednesday 10th May 

School closed—Public Holiday 

LOOKING GOOD! 

A few  members of 
Turtle class have 
been sacrificing their 

lunch breaks to paint some 
of the drawings in the hall 
area. Thank you for giving 
up your time to make our 
school more colourful.  

and finally ... 

enjoy your long weekend. 

GREAT NEWS 

We are very happy to be 
able to welcome Becky as 
a new teacher in GVS. She 
is very experienced and will 
be teaching Turtle class 
until the end of the school 
year so Gerry can focus on 
admin matters. As a result, 
we are excited to announce 
that, from September, GVS 
will be opening a high 
school class, which Becky 
will be teaching.  

AU REVOIR 

Tom is off to 
the UK next 
week. He 

thanks you all for your sup-
port and wishes you all a 
great green season. He 
returns to Lanta in Septem-
ber. Bon voyage Tom! 



This story can fit 150-

200 words. 

One benefit of using 

your newsletter as a 

promotional tool is that 

you can reuse content 

from other marketing 

materials, such as press 

releases, market stud-

ies, and reports. 

While your main goal of 

distributing a newsletter 

might be to sell your 

product or service, the 

key to a successful 

newsletter is making it 

useful to your readers. 

A great way to add use-

ful content to your 

newsletter is to develop 

and write your own arti-

cles, or include a calen-

dar of upcoming events 

or a special offer that 

promotes a new prod-

uct. 

You can also research 

articles or find “filler” 

articles by accessing 

the World Wide Web. 

You can write about a 

variety of topics but try 

to keep your articles 

short. 

Much of the content you 

put in your newsletter 

can also be used for 

your Web site. Micro-

soft Publisher offers a 

simple way to convert 

your newsletter to a 

Web publication. So, 

context. 

Microsoft Publisher in-

cludes thousands of clip 

art images from which 

you can choose and im-

port into your newslet-

ter. There are also sev-

eral tools you can use to 

draw shapes and sym-

bols. 

Once you have chosen 

an image, place it close 

to the article. Be sure to 

This story can fit 75-125 

words. 

Selecting pictures or 

graphics is an important 

part of adding content 

to your newsletter. 

Think about your article 

and ask yourself if the 

picture supports or en-

hances the message 

you’re trying to convey. 

Avoid selecting images 

that appear to be out of 

place the caption of the 

image near the image. 

INSI DE STO RY  HEA DLINE  

INSI DE STO RY  HEA DLINE  

predictions for your 

customers or clients. 

If the newsletter is dis-

tributed internally, you 

might comment upon 

new procedures or im-

provements to the busi-

ness. Sales figures or 

earnings will show how 

your business is grow-

ing. 

Some newsletters in-

clude a column that is 

updated every issue, for 

instance, an advice col-

umn, a book review, a 

letter from the presi-

dent, or an editorial. 

You can also profile new 

employees or top cus-

tomers or vendors. 

INSI DE STO RY  HEA DLINE  

This story can fit 100-

150 words. 

The subject matter that 

appears in newsletters 

is virtually endless. You 

can include stories that 

focus on current tech-

nologies or innovations 

in your field. 

You may also want to 

note business or eco-

nomic trends, or make 

“To catch the 

reader's 

attention, place 

an interesting 

sentence or 

quote from the 

story here.” 

Page 2 

Gl obal  Vil l ag e  School   

Caption describing 

picture or graphic. 

Caption describing 

picture or graphic. 



This story can fit 150-

200 words. 

One benefit of using 

your newsletter as a 

promotional tool is that 

you can reuse content 

from other marketing 

materials, such as press 

releases, market stud-

ies, and reports. 

While your main goal of 

distributing a newsletter 

might be to sell your 

product or service, the 

key to a successful 

newsletter is making it 

useful to your readers. 

A great way to add use-

ful content to your 

newsletter is to develop 

and write your own arti-

cles, or include a calen-

dar of upcoming events 

or a special offer that 

promotes a new prod-

uct. 

You can also research 

articles or find “filler” 

articles by accessing 

the World Wide Web. 

You can write about a 

variety of topics but try 

to keep your articles 

short. 

Much of the content you 

put in your newsletter 

can also be used for 

your Web site. Micro-

soft Publisher offers a 

simple way to convert 

your newsletter to a 

Web publication. So, 

context. 

Microsoft Publisher in-

cludes thousands of clip 

art images from which 

you can choose and im-

port into your newslet-

ter. There are also sev-

eral tools you can use to 

draw shapes and sym-

bols. 

Once you have chosen 

an image, place it close 

to the article. Be sure to 

This story can fit 75-125 

words. 

Selecting pictures or 

graphics is an important 

part of adding content 

to your newsletter. 

Think about your article 

and ask yourself if the 

picture supports or en-

hances the message 

you’re trying to convey. 

Avoid selecting images 

that appear to be out of 

place the caption of the 

image near the image. 

INSI DE STO RY  HEA DLINE  

INSI DE STO RY  HEA DLINE  

predictions for your 

customers or clients. 

If the newsletter is dis-

tributed internally, you 

might comment upon 

new procedures or im-

provements to the busi-

ness. Sales figures or 

earnings will show how 

your business is grow-

ing. 

Some newsletters in-

clude a column that is 

updated every issue, for 

instance, an advice col-

umn, a book review, a 

letter from the presi-

dent, or an editorial. 

You can also profile new 

employees or top cus-

tomers or vendors. 

INSI DE STO RY  HEA DLINE  

This story can fit 100-

150 words. 

The subject matter that 

appears in newsletters 

is virtually endless. You 

can include stories that 

focus on current tech-

nologies or innovations 

in your field. 

You may also want to 

note business or eco-

nomic trends, or make 

“To catch the 

reader's 

attention, place 

an interesting 

sentence or 

quote from the 

story here.” 

Page 3 

Vol u me  1,  Is su e 1  

Caption describing 

picture or graphic. 

Caption describing 

picture or graphic. 



Primary Business Address 

Your Address Line 2 

Your Address Line 3 

Your Address Line 4 

Phone: 555-555-5555 

Fax: 555-555-5555 

E-mail: someone@example.com 

B u s i n e s s  N a m e  

A listing of names and 

titles of managers in 

your organization is a 

good way to give your 

newsletter a personal 

touch. If your organiza-

tion is small, you may 

want to list the names of 

all employees. 

If you have any prices of 

standard products or 

services, you can in-

clude a listing of those 

here. You may want to 

refer your readers to any 

other forms of communi-

cation that you’ve cre-

ated for your organiza-

tion. 

You can also use this 

space to remind readers 

This story can fit 175-225 

words. 

If your newsletter is 

folded and mailed, this 

story will appear on the 

back. So, it’s a good idea 

to make it easy to read at 

a glance. 

A question and answer 

session is a good way to 

quickly capture the at-

tention of readers. You 

can either compile ques-

tions that you’ve re-

ceived since the last edi-

tion or you can summa-

rize some generic ques-

tions that are frequently 

asked about your or-

ganization. 

to mark their calendars 

for a regular event, such 

as a breakfast meeting 

for vendors every third 

Tuesday of the month, or 

a biannual charity auc-

tion. 

If space is available, this 

is a good place to insert 

a clip art image or some 

other graphic. 

B ACK  PAGE STO RY  HEADLINE  

Organization 

Caption describing 

picture or graphic. 

This would be a good place to insert a short paragraph about 

your organization. It might include the purpose of the or-

ganization, its mission, founding date, and a brief history. 

You could also include a brief list of the types of products, 

services, or programs your organization offers, the geo-

graphic area covered (for example, western U.S. or European 

markets), and a profile of the types of customers or mem-

bers served.  

It would also be useful to include a contact name for readers 

who want more information about the organization. 

Your business tag line here. 

We’re on the Web! 

example.com 


